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Who Moved My Cheese
Random House With over 2.5 million copies sold worldwide, Who Moved My Cheese? is a simple parable that reveals profound truths
It is the amusing and enlightening story of four characters who live in a maze and look for cheese to nourish them and make them
happy. Cheese is a metaphor for what you want to have in life, for example a good job, a loving relationship, money or possessions,
health or spiritual peace of mind. The maze is where you look for what you want, perhaps the organisation you work in, or the family
or community you live in. The problem is that the cheese keeps moving. In the story, the characters are faced with unexpected
change in their search for the cheese. One of them eventually deals with change successfully and writes what he has learned on the
maze walls for you to discover. You'll learn how to anticipate, adapt to and enjoy change and be ready to change quickly whenever
you need to. Discover the secret of the writing on the wall for yourself and enjoy less stress and more success in your work and life.
Written for all ages, this story takes less than an hour to read, but its unique insights will last a lifetime. Spencer Johnson, MD, is one
of the world's leading authors of inspirational writing. He has written many New York Times bestsellers, including the worldwide
phenomenon Who Moved My Cheese? and, with Kenneth Blanchard, The One Minute Manager. His works have become cultural
touchstones and are available in 40 languages.

The Serendipity Mindset
The Art and Science of Creating Good Luck
Penguin UK 'A wise, exciting and life-changing book' Arianna Huﬃngton, author of Thrive 'In this incisive book, Christian Busch
reveals that luck isn't always dumb. People who can see what others don't - who are awake to the high probability of the improbable can achieve and contribute in ways their more blinkered colleagues cannot. The Serendipity Mindset is a bracing and hopeful antidote
to a world addicted to eﬃciency and control' Daniel H. Pink, bestselling author of When and Drive 'How to create the opportunities for
a successful and fulﬁlling life? Christian Busch shows convincingly that it's more than blind luck in The Serendipity Mindset, which
oﬀers excellent practical guidance for all' Paul Polman, former CEO of Unilever and co-founder of IMAGINE
___________________________________________ What if being lucky was a skill that you could master and share with other people? Modern
life is full of chance encounters, changing plans, delayed journeys, human errors and other mishaps. So, what if we use such
unpredictability to our advantage? Dr Christian Busch has spent a decade exploring how, if acted upon, unexpected encounters can
enhance our worldview, expand our social circles and create new professional opportunities. In this book, Christian reveals the secrets
behind the hidden force that rules the universe: serendipity. The Serendipity Mindset is a revolutionary, well-researched exploration of
a well-researched and essential life skill that we can all develop in a few simple steps. By learning to identify, act on and share
serendipity, we can use uncertainty as a pathway to more joyful, purposeful and successful lives. From couples who ﬁrst interacted
during chance encounters to businesspeople who invented multi-million ideas after a best-laid plan misﬁred, Christian has studied
hundreds of subjects who improved their lives by learning to see opportunities in the unexpected.

Transportation Analytics in the Era of Big Data
Springer This book presents papers based on the presentations and discussions at the international workshop on Big Data Smart
Transportation Analytics held July 16 and 17, 2016 at Tongji University in Shanghai and chaired by Professors Ukkusuri and Yang. The
book is intended to explore a multidisciplinary perspective to big data science in urban transportation, motivated by three critical
observations: The rapid advances in the observability of assets, platforms for matching supply and demand, thereby allowing sharing
networks previously unimaginable. The nearly universal agreement that data from multiple sources, such as cell phones, social media,
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taxis and transit systems can allow an understanding of infrastructure systems that is critically important to both quality of life and
successful economic competition at the global, national, regional, and local levels. There is presently a lack of unifying principles and
methodologies that approach big data urban systems. The workshop brought together varied perspectives from engineering,
computational scientists, state and central government, social scientists, physicists, and network science experts to develop a
unifying set of research challenges and methodologies that are likely to impact infrastructure systems with a particular focus on
transportation issues. The book deals with the emerging topic of data science for cities, a central topic in the last ﬁve years that is
expected to become critical in academia, industry, and the government in the future. There is currently limited literature for
researchers to know the opportunities and state of the art in this emerging area, so this book ﬁlls a gap by synthesizing the state of
the art from various scholars and help identify new research directions for further study.

The DARPA Model for Transformative Technologies:
Perspectives on the U.S. Defense Advanced Research
Projects Agency
Open Book Publishers The authors have done a masterful job of charting the important story of DARPA, one of the key catalysts of
technological innovation in US recent history. By plotting the development, achievements and structure of the leading world agency of
this kind, this book stimulates new thinking in the ﬁeld of technological innovation with bearing on how to respond to climate change,
pandemics, cyber security and other global problems of our time. The DARPA Model provides a useful guide for governmental agency
and policy leaders, and for anybody interested in the role of governments in technological innovation. —Dr. Kent Hughes, Woodrow
Wilson International Center for Scholars This volume contains a remarkable collection of extremely insightful articles on the world’s
most successful advanced technology agency. Drafted by the leading US experts on DARPA, it provides a variety of perspectives that
in turn beneﬁt from being presented together in a comprehensive volume. It reviews DARPA’s unique role in the U.S. innovation
system, as well as the challenges DARPA and its clones face today. As the American model is being considered for adoption by a
number of countries worldwide, this book makes a welcome and timely contribution to the policy dialogue on the role played by
governments in stimulating technological innovation. — Prof. Charles Wessner, Georgetown University The U.S. Defense Advanced
Research Projects Agency (DARPA) has played a remarkable role in the creation new transformative technologies, revolutionizing
defense with drones and precision-guided munitions, and transforming civilian life with portable GPS receivers, voice-recognition
software, self-driving cars, unmanned aerial vehicles, and, most famously, the ARPANET and its successor, the Internet. Other parts of
the U.S. Government and some foreign governments have tried to apply the ‘DARPA model’ to help develop valuable new
technologies. But how and why has DARPA succeeded? Which features of its operation and environment contribute to this success?
And what lessons does its experience oﬀer for other U.S. agencies and other governments that want to develop and demonstrate their
own ‘transformative technologies’? This book is a remarkable collection of leading academic research on DARPA from a wide range of
perspectives, combining to chart an important story from the Agency’s founding in the wake of Sputnik, to the current attempts to
adapt it to use by other federal agencies. Informative and insightful, this guide is essential reading for political and policy leaders, as
well as researchers and students interested in understanding the success of this agency and the lessons it oﬀers to others.

Getting Real
The Smarter, Faster, Easier Way to Build a Successful
Web Application
Getting Real details the business, design, programming, and marketing principles of 37signals. The book is packed with keep-it-simple
insights, contrarian points of view, and unconventional approaches to software design. This is not a technical book or a design tutorial,
it's a book of ideas. Anyone working on a web app - including entrepreneurs, designers, programmers, executives, or marketers - will
ﬁnd value and inspiration in this book. 37signals used the Getting Real process to launch ﬁve successful web-based applications
(Basecamp, Campﬁre, Backpack, Writeboard, Ta-da List), and Ruby on Rails, an open-source web application framework, in just two
years with no outside funding, no debt, and only 7 people (distributed across 7 time zones). Over 500,000 people around the world
use these applications to get things done. Now you can ﬁnd out how they did it and how you can do it too. It's not as hard as you think
if you Get Real.

Services Marketing Cases in Emerging Markets
An Asian Perspective
Springer This casebook provides students and academics in business management and marketing with a collection of case studies on
services marketing and service operations in emerging economies. It explores current issues and practices in Asia, across diﬀerent
areas, countries, commercial and non-commercial sectors. This book is important and timely in providing a framework for instructors,
researchers, and students to understand the service dynamics occurring in these countries. It serves as an invaluable resource for
marketing and business management students requiring insights into the operationalization of services across diﬀerent geographical
areas in Asia. Students will ﬁnd it interesting to compare and contrast diﬀerent markets covering important aspects related to
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services.

Principles of Marketing
An introduction to marketing concepts, strategies and practices with a balance of depth of coverage and ease of learning. Principles of
Marketing keeps pace with a rapidly changing ﬁeld, focussing on the ways brands create and capture consumer value. Practical
content and linkage are at the heart of this edition. Real local and international examples bring ideas to life and new feature 'linking
the concepts' helps students test and consolidate understanding as they go. The latest edition enhances understanding with a unique
learning design including revised, integrative concept maps at the start of each chapter, end-of-chapter features summarising ideas
and themes, a mix of mini and major case studies to illuminate concepts, and critical thinking exercises for applying skills.

Electronic Commerce 2018
A Managerial and Social Networks Perspective
Springer This new Edition of Electronic Commerce is a complete update of the leading graduate level/advanced undergraduate level
textbook on the subject. Electronic commerce (EC) describes the manner in which transactions take place over electronic networks,
mostly the Internet. It is the process of electronically buying and selling goods, services, and information. Certain EC applications,
such as buying and selling stocks and airline tickets online, are reaching maturity, some even exceeding non-Internet trades.
However, EC is not just about buying and selling; it also is about electronically communicating, collaborating, and discovering
information. It is about e-learning, e-government, social networks, and much more. EC is having an impact on a signiﬁcant portion of
the world, aﬀecting businesses, professions, trade, and of course, people. The most important developments in EC since 2014 are the
continuous phenomenal growth of social networks, especially Facebook , LinkedIn and Instagram, and the trend toward conducting EC
with mobile devices. Other major developments are the expansion of EC globally, especially in China where you can ﬁnd the world's
largest EC company. Much attention is lately being given to smart commerce and the use of AI-based analytics and big data to
enhance the ﬁeld. Finally, some emerging EC business models are changing industries (e.g., the shared economy models of Uber and
Airbnb). The 2018 (9th) edition, brings forth the latest trends in e-commerce, including smart commerce, social commerce, social
collaboration, shared economy, innovations, and mobility.

Local Content Policies in the Oil and Gas Sector
World Bank Publications A number of countries have recently discovered and are developing oil and gas reserves. Policy makers in
such countries are anxious to obtain the greatest beneﬁts for their economies from the extraction of these exhaustible resources by
designing appropriate policies to achieve desired goals. One important theme of such policies is the so-called local content created by
the sector—the extent to which the output of the extractive industry sector generates further beneﬁts to the economy beyond the
direct contribution of its value-added, through its links to other sectors. While local content policies have the potential to stimulate
broad-based economic development, their application in petroleum-rich countries has achieved mixed results. This paper describes
the policies and practices meant to foster the development of economic linkages from the petroleum sector, as adopted by a number
of petroleum-producing countries both in and outside the Organisation for Economic Co-operation and Development. Examples of
policy objectives, implementation tools, and reporting metrics are provided to derive lessons of wider applicability. The paper presents
various conclusions for policy makers about the design of local content policies.

If You’re Reading This . . .
Last Letters from the Front Line
Frontline Books "In this brilliant and profoundly moving collection of farewell letters written by servicemen and women to their loved
ones, Sin Price oﬀers a remarkable insight into the hearts and minds of some of the soldiers, sailors and airmen of the past three
hundred years.Each letter provides an enduring snapshot of an impossible moment in time when an individual stares death squarely
in the face. Some were written or dictated as the person lay mortally wounded; many were written on the eve of a great charge or
battle; others were written by soldiers who experienced premonitions of their death, or by kamikaze pilots and condemned prisoners.
They write of the grim realities of battle, of daily hardships, of unquestioning patriotism or bitter regrets, of religious fervor or political
disillusionment, of unrelenting optimism or sinking morale and above all, they write of their love for their family and the desire to
return to them one day.Be it an epitaph dictated on a Napoleonic battleﬁeld, a staunch, unsentimental letter written by a Victorian
oﬃcer, or an email from a soldier in modern day Afghanistan, these voices speak eloquently and forcefully of the tragedy of war and
answer that fundamental human need to say goodbye."

The Serendipity Mindset
The Art and Science of Creating Good Luck
Penguin Life Life is full of the unexpected- chance encounters, changing plans, delayed journeys and other mishaps. But what if we
could use unpredictability to our advantage? Dr Christian Busch has spent a decade exploring how, if acted upon, unexpected
encounters can enhance our worldview, expand our social circles and create new professional opportunities. In this book, Christian
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reveals the secrets behind the hidden force that rules the universe- serendipity. Connect the Dots is a revolutionary, well-researched
exploration of an essential life skill that we can develop. By learning to see opportunities in the unexpected, we can start to make our
own luck and use it as a pathway to more joyful and successful lives.

Technology Entrepreneurship : A Treatise on
Entrepreneurs and Entrepreneurship for and in
Technology Ventures. Vol 1.
KIT Scientiﬁc Publishing

An Enterprise Architecture Development Framework
The Business Case, Framework and Best Practices for
Building Your Enterprise Architecture
An EA Development Framework The book attempts to answer a few of the common questions related to Enterprise Architecture
(EA) and SOA. What are the issues? What is EA? Why should an organization consider EA? How to build the Enterprise Architecture and
document it. What are the roadblocks, politics, governance, process and design method? How to measure the value deliverd by EA
and its maturity and and how to select an Enterprise Architect? An innovative EA Framework, the associated metamodel and generic
Enterprise Reference Maps (templates) for the business process, applications and infrastructure layers are proposed. The framework
looks like a content page showing the chapters of a book or, in this case, the components of the Enterprise Architecture without
actually describing them but showing how they ﬁt into the whole. The book then identiﬁes and summarises Best Practices in the
Enterprise Architecture and SOA development, EA patterns, the integration to the mundane solution architecture, delivery checklistsÉ
The book is intended to be a document summarising why and how to build an Enterprise Architecture.

Corona SDK Mobile Game Development
Beginner's Guide
Packt Publishing Ltd You will learn by doing. First a brief crash course in Lua and Corona. Once this is done you will be thrown
straight into creating fully functional complete games chapter by chapter. Certain chapters are reserved for adding advanced features
such as multiple device integration, social networking and monetization. This book is for anyone who wants to have a go at creating
commercially successfully games for Android and iOS. You don't need game development or programming experience.

Teaching and Learning at Business Schools
Transforming Business Education
CRC Press Business schools are facing ever increasing internationalization: students are far less homogenous than before, faculty
members come from diﬀerent countries, and teaching is carried out in second (or even third) languages. As a result business schools
and their teachers wrestle with new challenges as these changes accelerate. Teaching and Learning at Business Schools brings
together contributions from business school managers and educators involved in the International Teachers Programme; a faculty
development programme started by Harvard Business School more than 30 years ago and now run by a consortium of the London
Business School, Manchester Business School, Kellogg, Stern School of Business, INSEAD, HEC Paris, IAE Aix-en-Provence, IMD, SDA
Bocconi Milan and Stockholm School of Economics. The book tackles themes both within the classroom - teaching across diﬀerent
contexts and cultures - and outside the classroom - leading and developing business schools, designing and running programmes,
developing faculty members. The authors provide direction, ideas and techniques for transforming business education that are
accessible to everyone.

Make Your Moment: The Savvy Woman’s Communication
Playbook for Getting the Success You Want
The Savvy Woman’s Communication Playbook for
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Getting the Success You Want
McGraw Hill Professional ABC News anchor Dion Lim’s empowering workplace communication strategies for women in any industry
“As women, we’re constantly told to speak up, lean in, and be a badass . . . We absolutely should. We must! But we have to execute
these things in the right way.” In a fast-paced world where opportunities appear—and shift—at a moment’s notice, how you
communicate can, quite simply, make or break your career. Your work environment today includes a diverse array of people and
personalities. The ability to interact with all of them, think on your feet, and grab a good opportunity when it’s facing you is the special
sauce that will help you achieve your goals. Dion Lim has seen it all. As an Asian-American woman in the hyper-competitive,
white—and male—dominated business of TV news, her career path required a powerful blend of street smarts, determination, and a
willingness to learn from mistakes—all of which she learned on the job. Today, she’s an ABC anchor in one of the biggest cities in the
country. In Make Your Moment, Dion guides you through what she has learned on the career battleﬁeld and what it means for other
working women today. She’ll take you through the treacherous—and often entertaining—landscape of the modern workplace,
covering virtually every situation you’re likely to experience. From the art of thinking quickly on your feet to #MeToo moments, you’ll
learn how to master oﬃce politics, make online/social media dynamics (good and bad) work for you, and thrive under pressure. Dion
learned how to stay true to herself, so she could ﬁnd her moment and make it, rising from a local reporter to the national stage. Now
it’s your turn.

The Oxford Handbook of Religious Conversion
Oxford Handbooks The Oxford Handbook of Religious Conversion oﬀers a comprehensive exploration of the dynamics of religious
conversion, which for centuries has profoundly shaped societies, cultures, and individuals throughout the world. Scholars from a wide
array of religions and disciplines interpret both the varieties of conversion experiences and the processes that inform this personal
and communal phenomenon. This volume examines the experiences of individuals and communities who change religions, those who
experience an intensiﬁcation of their religion of origin, and those who encounter new religions through colonial intrusion, missionary
work, and charismatic and revitalization movements. The thirty-two innovative essays provide overviews of the history of particular
religions, including Hinduism, Buddhism, Confucianism, Taoism, Sikhism, Islam, Christianity, Judaism, indigenous religions, and new
religious movements. The essays also oﬀer a wide range of disciplinary perspectives-psychological, sociological, anthropological,
legal, political, feminist, and geographical-on methods and theories deployed in understanding conversion, and insight into various
forms of deconversion.

Strategic Meetings Management
Funding Models
Technology Entrepreneurship : A Treatise on
Entrepreneurs and Entrepreneurship for and in
Technology Ventures. Vol 1 und Vol 2.
KIT Scientiﬁc Publishing

Technology Entrepreneurship : A Treatise on
Entrepreneurs and Entrepreneurship for and in
Technology Ventures. Vol 2.
KIT Scientiﬁc Publishing

How to Weigh an Elephant
Where has everybody gone? Oh! They are busy ﬁnding out the weight of King's favourite elephant! Wondering how this will be done?
Join Leelavati as she solves this maths mystery for you!

Cities, Towns & Renewable Energy
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Yes in My Front Yard
Organization for Economic This book includes several case studies chosen to illustrate how enhanced deployment of renewable
energy projects can result from local policy regardless of a community's size or location.

Presentations, Demos, and Training Sessions
A Guide to Professional English
Springer This is the ﬁrst book ever for non-native speakers on how to conduct technical demos and training sessions. You will also
learn how to present your company, and explain your products and services. The book is designed to help both those who have never
done presentations before, as well as those whose English is already good but who want to improve their presentation skills. The focus
is on language, rather than on the creation of slides from a technical/artistic point of view. This book will help you to: prepare and
practice a well organized, interesting and memorable presentation give eﬀective demos and training sessions either on site or via
audio/video conference highlight the essential points you want the audience to remember avoid problems in English by using short
easy-to-say sentences involve your audience, check their understanding, and deal with their questions improve your pronunciation
overcome problems with nerves and embarrassment motivate your audience to listen and act on what you have said There is an
introduction for trainers on how to teach presentations and demos within a Business English course.

Assassin's Prey
Ella Sheridan “Assassin Levi Agozi has lived a brutal life, but at his core is a man of strength and honor—my favorite kind of hero. I
have added a new autobuy author to my list and her name is Ella Sheridan!” –Lara Adrian, New York Times bestselling author I killed
my ﬁrst man at the age of twelve. I've been killing ever since. I thought it was all I lived for…until Abby. Until the woman I'd kidnapped
became the woman I couldn't walk away from. She owns a piece of me I wouldn't take back, but the rest? The only way to protect her
is to hold back the parts inside me that are too ugly to ever reveal. I'll keep her safe, even from me. And it works. We have the nights,
and I hunt my way through the days. Alone. Until an attack reveals a threat we didn't see coming. One that could take away the
dream I didn't realize I had. Everything. With her. I'm on the hunt of my life. My prey might run, but in this ﬁght—for her, for us—they
don't stand a chance. * ASSASSIN’S PREY is the second book of a duet. It is recommended that you read ASSASSIN’S MARK ﬁrst to
enjoy the full story.

The Theory of the Business (Harvard Business Review
Classics)
Harvard Business Press Peter F. Drucker argues that what underlies the current malaise of so many large and successful
organizations worldwide is that their theory of the business no longer works. The story is a familiar one: a company that was a
superstar only yesterday ﬁnds itself stagnating and frustrated, in trouble and, often, in a seemingly unmanageable crisis. The root
cause of nearly every one of these crises is not that things are being done poorly. It is not even that the wrong things are being done.
Indeed, in most cases, the right things are being done—but fruitlessly. What accounts for this apparent paradox? The assumptions on
which the organization has been built and is being run no longer ﬁt reality. These are the assumptions that shape any organization's
behavior, dictate its decisions about what to do and what not to do, and deﬁne what an organization considers meaningful results.
These assumptions are what Drucker calls a company's theory of the business. The Harvard Business Review Classics series oﬀers you
the opportunity to make seminal Harvard Business Review articles a part of your permanent management library. Each highly
readable volume contains a groundbreaking idea that continues to shape best practices and inspire countless managers around the
world—and will have a direct impact on you today and for years to come.

Operations Management
Theory and Practice
Pearson Education India "Covers the core concepts and theories of production and operations management in the global as well as
Indian context. Includes boxes, solved numerical examples, real-world examples and case studies, practice problems, and videos.
Focuses on strategic decision making, design, planning, and operational control"--Provided by publisher.

How Innovation Works
HarperCollins UK ‘Ridley is spot-on when it comes to the vital ingredients for success’ Sir James Dyson Building on his bestseller The
Rational Optimist, Matt Ridley chronicles the history of innovation, and how we need to change our thinking on the subject.
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Management and Entrepreneurship
I. K. International Pvt Ltd This book is intended to serve as a textbook for Engineering and Management courses. It seeks to
develop an understanding of the concepts of management and entrepreneurship. The chapters are well planned to cover basic
functions of management and entrepreneurship, small scale industry, institutional support and project preparation. SALIENT
FEATURES: * Comprehensive and easy to understand, requires no previous knowledge of the subject. * Presented in a simple and
systematic manner. * Review questions for the beneﬁt of students.

Live Your Dash
Make Every Moment Matter
Sterling Ethos Sharing her messages of joy, hope and positive energy, the author of the internationally acclaimed poem “The Dash”,
presents inspirational stories, essays and poetry on how to live life to the fullest, along with tales of people who have been “touched
by the dash”.

Business Policy and Strategic Management
McGraw-Hill College

Technological Innovation
A Critical Review of Current Knowledge
Innovation and Entrepreneurship
Routledge How can management be developed to create the greatest wealth for society as a whole? This is the question Peter
Drucker sets out to answer in Innovation and Entrepreneurship. A brilliant, mould-breaking attack on management orthodoxy it is one
of Drucker’s most important books, oﬀering an excellent overview of some of his main ideas. He argues that what deﬁnes an
entrepreneur is their attitude to change: ‘the entrepreneur always searches for change, responds to it and exploits it as an
opportunity’. To exploit change, according to Drucker, is to innovate. Stressing the importance of low-tech entrepreneurship, the
challenge of balancing technological possibilities with limited resources, and the organisation as a learning organism, he concludes
with a vision of an entrepreneurial society where individuals increasingly take responsibility for their own learning and careers. With a
new foreword by Joseph Maciariello

The Challenge Culture
Why the Most Successful Organizations Run on Pushback
Hachette UK 'The Challenge Culture is a must-read for employers and employees alike, and promises to get ideas for long-term
success percolating.' - Robert Kraft, chairman and CEO of the Kraft Group 'Nigel's career, vision and humanity are very refreshing' Claude Littner, former Chief Executive of Tottenham Hotspur and author of Single-Minded: My Life in Business Challenge is essential
for survival and sustained success in today's volatile world. We live in an era when successful organisations can fail in a ﬂash. But they
can cope with change and thrive by creating a culture that supports positive pushback: questioning everything without disrespecting
anyone. Nigel Travis has forty years of experience as a leader in large and successful organizations, as well as those facing existential
crisis - such as Blockbuster as it dawdled in the face of the Netﬂix challenge. In his ten years as CEO and Chairman of Dunkin' Brands,
Travis ﬁne-tuned his ideas about the challenge culture and perfected the practices required to build it. He argues that the best way for
organisations to succeed in today's environment is to embrace challenge and encourage pushback, rather than reject them. Everyone
- from the newest recruit to the senior leader - must be given the freedom to speak up and question the status quo, must learn how
talk in a civil way about diﬃcult issues, and should be encouraged to debate strategies and tactics - although always in the spirit of
shared purpose. How else will new ideas emerge? How else can organisations steadily improve? Through colourful story-telling, with
many examples from his own experiences - including his leadership in turning around the fear-ridden culture of Leyton Orient Football
Club -Travis shows how to establish a culture that embraces challenge, achieves exceptional results, and ensures a prosperous future.
PRAISE FOR THE CHALLENGE CULTURE: 'Nigel Travis has hit the nail on the head. Collective brilliance can only come from challenge
and he proves this throughout his own leadership journey. Entertaining, edifying and exactly right.' -- Manley Hopkinson FRSA FRGS,
author of Compassionate Leadership Women, especially young women, in today's world need to understand the importance of
challenging authority and speaking up to share their point of view. The Challenge Culture brilliantly explains how to do it. (Nicole
Lapin, author of Boss Bitch and Rich Bitch) 'A must read for all people leading organizations in these turbulent times!' (Larry Bossidy,
former chairman and CEO of Honeywell International, coauthor of Execution: The Discipline of Getting Things Done) 'This book not
only takes you inside [Nigel's] businesses, but inside the mind that challenged them to thrive. If you can use 20% of what he's
suggesting, you'll be ahead of the game. Use 40% and you can blow the doors oﬀ.' (Mark Goldstein, former chief marketing oﬃcer of
BBDO Worldwide) 'Dissent is not disloyalty but can be the spark for innovation and the safeguard for integrity. ... Conformity kills
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creativity and subverts justice and The Challenge Culture is the antidote to a contagion of conformity across sectors.' (Jeﬀrey A.
Sonnenfeld, Lester Crown Professor of Leadership Practice, Yale School of Management)

Enterprising Nonproﬁts
A Toolkit for Social Entrepreneurs
John Wiley & Sons A hands-on resource that shows nonproﬁts how to adopt entrepreneurial behaviors and techniques The rising
spirit of social entrepreneurship has created all kinds of new opportunities for nonproﬁt organizations. But at the same time, many are
discovering more than their share of challenges as well. This essential book will help anyone in the ﬁeld gain the necessary skills to
meet these challenges. Written by the leading thinkers and practitioners in the ﬁeld, Enterprising Nonproﬁts oﬀers concise and
engaging explanations of the most successful business tools being used by nonproﬁts today. The authors clearly describe all the
concepts so you'll be able to embrace the methods of social enterprise for your organization. With this book, you'll learn how to use
practical business techniques to dramatically improve the performance of your nonproﬁt. Praise for Enterprising Nonproﬁts "I can't
imagine a better team to bring powerful insights and practical guidance to social entrepreneurs. Readers will be inspired by the
examples, and then they will roll up their sleeves to apply the many useful management tools in this engaging book."-Rosabeth Moss
Kanter, Harvard Business School, Author of Evolve!: Succeeding in the Digital Culture of Tomorrow "In one book, Enterprising
Nonproﬁts does for social entrepreneurs what countless volumes have done for entrepreneurs in the business sector. A wonderful
mixture of analysis, practical advice, and inspiration."-Paul Brest, President, William and Flora Hewlett Foundation All of the royalties
from this book will be used by the Ewing Marion Kauﬀman Foundation to support continuing work on social entrepreneurship.

Retail Management (4th Edition)
Fourth Revised & Enlarged Edition THE NEW EDITION of this book provides in-depth and enriched insights into all the functional areas
of Retail Management. It comprehensively blends the global and Indian retailing scenarios and the trends and growth prospects for
the retail industry in India. It explores the subject extensively – from basic retail topics like location planning and store planning to the
current-age global themes like multichannel retailing and international retailing – along with appropriate illustrations and cases. While
elucidating retail store operating principles vividly, it also underscores the signiﬁcance of the impact of technology & automation in
today’s retailing. The book will serve as a suitable text for students specializing in retailing and as valuable reference for working
professionals in this sector. Key Features — Provides distinct perspectives on both retailing in India and in international markets —
Treats in detail the buying & merchandising section with separate chapters on merchandise planning, buying, category management,
private labels and pricing — Comprises 29 chapters under 5 major sections and includes topics on international retailing, multichannel
retailing, rural retailing, consumer behaviour, legal issues, etc. — Discusses Indian case studies and examples among the global ones,
for an easier understanding of the subject — Presents updates on recent retail concepts and initiatives practiced in retail organizations

The Science of Success
How Market-Based Management Built the World's
Largest Private Company
John Wiley & Sons

The Right It
Why So Many Ideas Fail and How to Make Sure Yours
Succeed
HarperCollins In this accessible, prescriptive, and widely applicable manual, Google’s ﬁrst engineering director and current
Innovation Agitator Emeritus provides critical advice for rethinking how we launch a new idea, product, or business, insights to help
successfully beat the law of market failure: that most new products will fail, even if competently executed. Millions of people around
the world are working to introduce new ideas. Some will turn out to be stunning successes and have a major impact on our world and
our culture: The next Google, the next Polio vaccine, the next Harry Potter, the next Red Cross, the next Ford Mustang. Others
successes will be smaller and more personal, but no less meaningful: A restaurant that becomes a neighborhood favorite, a biography
that tells an important story, a local nonproﬁt that cares for abandoned pets. Simultaneously, other groups are working equally hard
to develop new ideas that, when launched, will fail. Some will fail spectacularly and publicly: New Coke, the movie John Carter, the
Ford Edsel. Others failures will be smaller and more private, but no less failure: A home-based business that never takes oﬀ, a
children’s book that neither publishers nor children have any interest in, a charity for a cause too few people care about. Most people
believe that their venture will be successful. But the law of market failure tells us that up to 90 percent of most new products,
services, businesses, and initiatives will fail soon after launch—regardless of how promising they sound, how much we commit to
them, or how well we execute them. This is a hard fact to accept. Combining detailed case studies with personal insight drawn from
his time at Google, his experience as an entrepreneur and consultant, and his lectures at Stanford University and Google, Alberto
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Savoia oﬀers an unparalleled approach to beating the beast that is market failure: “Make sure you are building The Right It before you
build It right,” he advises. In The Right It, he provides lessons on creating your own hard data, a strategy for market engagement, and
an introduction to the concept of a pretotype (not a prototype). Groundbreaking, entertaining, and highly practical, this essential
guide delivers a proven formula for ensuring ideas, products, services, and businesses succeed.

Paradigm Shift in Education
Towards the Third Wave of Eﬀectiveness
Routledge As social contexts and demands change in the 21st century, pedagogies and policies must adapt to keep up. Increasing
emphasis on global preparedness, competitivity, and holistic education alongside a fast-paced, ever-changing environment may make
policy implementation diﬃcult. However, Cheng asserts that it is only by understanding the current trends, visions, and issues in
education policy, implementation, and research that we can reﬂect, adapt, and improve future initiatives. To that end, Cheng
elucidates the diﬀerent paradigm shifts in classrooms and pedagogy all over the world. In his exploration of third-wave paradigm
shifts in education, he charts the rationales, concerns, and eﬀects in topics such as contextualized multiple intelligences, integrated
learning, national education in globalization, teacher eﬀectiveness and development, school-based management, and systemic
education reform. This book is a promising referential resource for any policy-maker, academic, and educator who knows that the only
way to progress is to look at and learn from the current issues and future trends globally.

Selling and Sales Management
Barrons Educational Series The selling process described step-by-step, including the job of a sales manager, motivating a sales
force, and more.
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